Eastern Shore Underage Drinking Media Campaign

During the months of April, May, and June, the public service announcement entitled “Access” will be shown on Comcast in Cecil, Queen Anne’s,  Kent, Caroline, Talbot, Dorchester, Wicomico, Worcester, and Somerset counties.  The radio public service announcements of “Access” and “I Love You Too Much” can  be heard on the Upper Shore.  Billboards are “The Easiest Place” and “Four Ways.”  
To view the public service announcements go to https://www.faceproject.org/resources/PSA.html and https://www.faceproject.org/resources/Radio.html.  Billboards can be viewed at https://www.faceproject.org/resources/Outdoor.html.

We are excited about continuing our partnership with Comcast Spotlight to implement  dot.net banners and 30 minutes of programming for “On Demand.”  A banner ad is the ad that would appear in the upper right hand corner of the Comcast.net home page.  The home page is the most visited page.  The banner ad will direct visitors to “On Demand” to watch videos like “A Stone’s Throw” and “This Place.”

People living in the Baltimore area will be able to view the public service announcements, “On Demand”, and the dot.net banners since Comcast cable covers Talbot and Cecil counties.

Data will be collected on the different media components so that we know the reach and impact of the project.  The media components may be different from county to county but the message will be the same.  

For more information on this campaign, you can contact any of the Prevention Coordinators on the Eastern Shore of Maryland.  Many thanks to the Maryland Department of Health and Mental Hygiene, Alcohol and Drug Abuse Administration for funding this campaign.

